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Notes of MailerTrack Information

1 2 3

MT review number represents 
number of promotion 

features (occurrence) done 
by each category/ retailer/ 

supplier in Mailer, Newspaper, 
In-store (CVS & Petrol 

Marts),Social Media & Digital 
Media

Price information is based on 
Published Promotion Price in 
mailer/newspaper/In-Store 

poster*/ social media / digital 
media and 

not everyday shelf pricing

Exclude Regional Data
(Mailer/ Newspaper only for 

particular Region/ Outlet) 

4

Include 
Range 

Discount & 
Buy X Free Y 
Promotions



10 years of market promotions information in Pen Mal
2023 Newly Added Retailer – Careon Pharmacy

Introduction to MailerTrack* Not all retailers have 10 years worth of data available, as some retailers began tracking only at a later period

Mailer, Newspaper, Social Media, Digital Media Tracking
In Store Tracking



Promotion in MailerTrack 2.0 break down into 3 different types:

Normal Promo Range Promo Buy X Free Y

Where the promotion advertised with 

one product description and one price

Where promotion comes with a range 

that is in percentage discount/ in price 

discount range

Where there are no prices advertised for 

the product, and it’s only bought a 

product get another product for free



Social media tracking for promotions from retailers' official accounts on Facebook and Instagram, 
as well as their own mobile apps, began in 2020

Facebook Post Facebook Mailer Video Post

*Will use Facebook as the based, if there’s different ads in Instagram / Mobile Apps
We will also include it in



Digital media consists of promotions from retailers that only provide e-catalogues on their 

official websites or QR codes in outlets. Prior to 2022, these promotions were tracked as 'mailer' 
source type

Retailer Website E-Catalogue E-Catalogue

*If there’s hardcopies of the promotions, it will only be tracked under Mailer
There would not be a case of duplication between Mailer / Digital Media source
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1) Evolution of Advertised Promotion (Mailer, Newspaper, In-Store, Social Media & Digital 

Media)

2) Importance of House Brand

3) Price Competitiveness

Source: MailerTrack - All channels, excluding regional promotion, Jan-Dec 2022 vs 2021



The newly added digital media source type contributed to 5% of total promotions and had similar 
promotion share as newspaper in 2022. In addition, 95% of this promotion was seen for normal 
promotion and the remaining 5% for Range Promo and Buy X Free Y.
Only social media noted a decline by 9% compared to YAG, however it still had the largest share by 60% 
of all sources tracked.
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Total digital media features in Q4-22 nearly doubled compared to the previous quarter as retailers 
and suppliers started to increase their promotion in this source while other promotion sources 
remained constant in this quarter. Meanwhile, mailer and social media promotion peaked in Jan22 
but dropped sharply in Feb22 before rebounds in Mar22 due to festive season.
Mailer and social media promotions also saw an increase in Dec22 as CNY festive fall in Jan23.
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78% of digital media promotion was spotted from hypermarket and supermarket. In addition, Aeon 
Group (Aeon Big, Aeon, Aeon Wellness and MaxValu) contributed 58% in this overall promotion 
sources.
Decline by 9% in total social media was mainly due to decrease from supermarket by 22% vs YAG. Local 
supermarkets such as Billion, Pantai Timor, TMG Mart, Pasaraya Big and Segi Fresh noted to have reduce 
their social media promotion in 2022.
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Beside the Aeon Group, more retailers have adapted digitalization. Giant, Mydin, Lulu, BIG, Cold 
Storage, Village Grocer, Watsons, Alpro Pharmacy, Constant Pharmacy, and Giant Mini have started 
to promote through digital media.
Some of the top retailers such as Lotus’s, Giant, Mydin, NSK, The Store, Pacific and Caring have either 
maintained or increased their newspaper share, leading to a 10% growth for this source in 2022.
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Mailer Social Media Newspaper In-Store (CVS & PMart)
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Grocery was the most featured department in digital media and other tracked sources beside mailer 
and social media.
Health & Beauty was the most promoted department in mailer and social media sources, but this 
department saw a decline by 5% and 8% respectively in both sources due to decrease of promotion from 
pharmacy channel.
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All Top 3 categories in social media promotions decreased which led to decline by 10% for social media 
promotions. Fresh produce such as Vegetables and Fruits promotions were more focused in mailer, 
digital media and newspaper.
Aside from Fresh produce, Biscuit was the most promoted categories in 2022, with total of 9942 features 
spotted in all promotion sources and noted 5% increase vs YAG.
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Promotion Features by Source by Categories [Hypermarket, Supermarket, CVS & Petrol Mart]



As for pharmacy, Facial Care maintain as the leading category in all promotion sources. Despite this, 
features in mailer and social media for this category have decline due to decreased of promotions by 
Watsons and Guardian.
Health Supplement features increased in all mediums except for newspaper promotion, mainly due to some suppliers 
such as Watsons (House Brand), Zuellig Pharma, CCM Pharma and Herbalceutical Pharma reduce in press ads 
features.
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Promotion Features by Source by Categories [Pharmacies]



Digital Media promotion which dominated by Aeon Group was mainly contributed by Aeon Big, who 
nearly tripled in number of features compared to AEON and MaxValu. Despite that, their mailer and 
newspaper promotion have decline by more than 50% vs YAG.
TF Value Mart who promoting back their physical mailer in 2022 ranked among Top 5 promoting retailer 
in mailer promotions; Meanwhile, among Top 10 retailers in social media, only Watsons and Guardian 
have reduced their social media promotion by 12% and 21% respectively.
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Mailer and digital media issued  by Aeon Big increased by 82% in 2022 but ave. number of features 
decline compared to 2021
Mydin is the only Top retailer that consistent in promoting Electrical department in each quarter
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Similar like Aeon Big, AEON's number of mailer and digital media issued increased in 2022 but ave. 
number of features reduced
Billion did not have any national mailers or digital media issued in Q3-22; instead, they more focused on 
regional promotions in this quarter
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Ave. number of mailer and digital media promotion issued by Top pharmacies maintained in 2022 vs 
2021
Aeon Wellness only spotted promoting Grocery, Household and Health & Beauty products in their mailer 
booklets and digital media promotions
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Fresh in Watsons: Mushroom; Chilled & Frozen in Pharmacies: Cheese, RTD Juice, Pasteurised Milk, RTD Juice & Yogurt



Lotus, Giant & Aeon Big had more than 100 social media issued per quarter in FY 2022. Meanwhile, 
number of social media issued by Mydin saw an increase by 78% vs YAG.
In Q4-22, ave. no. of features per social media for Giant increased significantly; Grocery maintained as 
the Top promoted department by all Top retailers
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Ave. number of social media features for Billion increased in Q4-22 resulting in an increase in the 
number of features across all categories
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All Top pharmacies were promoting Household and Grocery products except for Watsons, which only 
promoted Health and Beauty. Despite this, Watsons had the highest number of social media issued 
throughout all quarters compared to the other Top pharmacies.

21



In 2022, Nestle was the Top promoted supplier in digital media and other promotion sources except for 
instore promotions. Additionally, they have increased their promotions by 3%-9% vs YAG across all 
sources.
Meanwhile, Unilever lose their Top spot to Nestle in mailer and social media promotions after decreased 
by 6% and 7% respectively; Nearly all Top suppliers increased their newspaper promotions which leading 
to a 10% increase in overall growth vs YAG.
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Total House Brand promotions have maintained by 3%. Despite that, 7-Eleven have tripled their 
promotion vs YAG
Watsons, Giant, Mydin and Caring have reduced slightly in promoting House Brand while Top 
Hyper/Super and pharmacies maintained
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Source: MailerTrack Jan-Dec 2022 vs 2021, Mailer, Newspaper, In Store, Social Media & Digital Media Excluding Regional Data
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FY 2022 basket price increased by 5% vs 
YAG; Only Vegetable and Shampoo spotted 
slight reduced in promo price

Frozen Food, Meat and Yellow Fat promo price 
have increased significantly by 13%-23% while 
other categories noted an increase below than 
10% vs YAG

24

Source: MailerTrack – All Channels, excluding Regional promotion, Jan-Dec 2022 vs 2021
Basket price derived from the total direct match item from either mailer or newspaper. The basket is calculated from average promotion price which the products in the selection must advertised at 
least one time in every month of Jan-Dec 2022 & 2021, If there are more than one promotion done, the average price will be used instead of the lowest

RM 5,104.98 RM 5,384.94

Jan-Dec21 Jan-Dec22

(For Top 10 Matching SKUs for the 

Top 30 categories)

Rank Top 30 Categories
Basket Price for the Top10 Matched Features 

Jan-Dec 22 vs 21

1 Facial Care 7%

2 Personal Wash 4%

3 Health Supplement 1%

4 Vegetables -1%

5 Rice 0%

6 Milk Powder 5%

7 Frozen Food 13%

8 Fruits 0%

9 Snack Food 9%

10 Confectionary 8%

11 Cosmetic 7%

12 Biscuit 4%

13 Seafood 8%

14 Shampoo -1%

15 CSD 2%

16 Baby Diaper 3%

17 Detergent 6%

18 Meat 23%

19 Noodle 7%

20 Health Food Drink 5%

21 Sanitary Protection 4%

22 Toothpaste 9%

23 Hair Conditioner 7%

24 Coffee Mix 8%

25 Liquid Milk 6%

26 Yellow Fat 19%

27 Hand&Body Lotion 9%

28 Deodorant 6%

29 Black Sauce 2%

Basket Price Growth Rate for the Top 30 Categories & Top 10 Matched Features



Contact Details

Intrack Market Services Pte Ltd
12 Marina View, #23-01 Asia Square Tower 2, 
Singapore 018961
T: + 65 6317 8770
F: + 65 6317 8889

Intrack Market Services Sdn Bhd
100.3.021, 129 Offices, Block J, Jaya One
No 72A, Jalan Universiti,
46200 Petaling Jaya, Selangor, Malaysia
T: + 603 7491 0681
F: + 603 7491 0682

Contact persons:
Khairul Safwan Suzamre

HP: +6017-3429890

Email: safwan@intrack.com.my

Scan & Download 
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