FMCG Promotion Review (Pen Mal)

Jan- Jun 2021 vs 2020

By Intrack Market Services



Notes of MailerTrack Information

i 1 x

Price information is based on MT review number represents Exclude Regional Data Include Range

Published Promotion Price in number of promotion features (Mailer/ Newspaper only for Discount & Buy

mailer/newspaper/In-Store (occurrence) done by each particular Region/ Outlet) X FreeY
poster/ social media and category/ retailer/ supplier in Promotions
not everyday shelf pricing Mailer, Newspaper, In-store

(CVS & Petrol Marts) & Social
Media




14 years of key retailers back data - Added Social Media Tracking from Jan2020
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Promotion in MailerTrack 2.0 break down into 3 different types:

Normal Promo

Perfect Beautiful Skin
Starts with Lotion

Buy Any 3 (380ml/500ml/1.5L)

SAVE
st 10*%
\ 5610 - 70.20 each

AN FREE 1 Limited Edition Premium

GENKI!

Pants \
M6B0/L50/XL44/XXL36 SAV!¥89.85 {6kior & Crear Range

N.P:35.84-37.73 ot WE\ Tomi/s0g . ) [Promotion period: 15 Jan - 28 Feb 2018]

Where there are no prices advertised

Where the promotion advertised with
one product description and one price

4 | www.Intrack.com.my

Where promotion comes with a range
that is in percentage discount/ in price

discount range

for the product, and it's only buy a
product get another product for free




Facebook & Instagram promotion will be keyed as a separate source
named Social Media, even if the similar product has been featured in
Mailer & Newspaper

GIANT MAILER 9-22APR2020 GIANT MY FACEBOOK 8APR2020
. ISRRC

Giant Malaysia s
Guane ey
o April 8 at 8:00 PM - @

+150gbutter 1 Beat butter snd sugar together undi ight

ssogensor st vt oates Bulan mulia yang di rindui semua hampir tiba, jom bersedia dan nikmati
s o promosi kejutan kami dari 9 - 22 April 2020! Dapatkan barang keperluan
+¥21p venlaessence e foutn i and the cocoan < 3 2 & 3 <

i Tospeocos o e naternto spocnius bakeri anda dari mana-mana stor Giant di Semenanjung Malaysia. Ingat ye,
~1Y/2tspbaking powder e evsed andined " coketin-

hanya keluar membeli barangan jika perlu sahaja #GiantMY
#GiantLebihKejutanLebihJimat

for
5. Boke ¢ 180 degroes:
20-28minutes. Turnout and ool

Jom tengok katalog produk: https://www.giant.com.my/catalogue
Tertakluk pada terma dan syarat: http://bit.ly/2DGnKU

C..D\

PLANTA
Margarine

15t ©14.65
each

RAMADAN INI

LEBIH KEJUTAN
LEBIH JIMAT;

Refill Pack
15t @24.75each

2FOR

NESTUM
3-In-1 Cereal Drink
(10/15) x (27g - 30g)
(Assorted)
15t@11.30 each

;’D www.giant.com.my  (f) www.facebook.com/giantmalaysia SEMUA HARGA ADALAH DINYATAKAN DALAM RINGGIT MALAYSIA. SAH DARI O - 22 APR 2020 SAHAJA, DI STOR-STOR GIANT DI SEMENANJUNG MALAYSIA.



Facebook launched new feature - allowing product tagging on a post for online conversion
purpose

The tagging items will be tracked and keyed as part of the Social Media promotion from 2021 onwards

@ Watsons tagged a product from their shop.

) Vesterday at 100 M - @ @ Guardian Malaysia @

/ 2+ A.
[ONLY AT WATSONS | WALCH] Yesterday at 12200 PM . @
Walch Instant Hand Sanitizer is your perfect companion on-the-go!

o Fast drying and non-sticky, while leaving your hands fresh and Stay Safe While You Shop 3

dlean! @ ltkils:99.9% of germs:and protects you anylime; anywhere With Covid-19 near to us right now, staying safe should be your first
at your convenience! ~ Get yours NOW from #WatsonsMalaysia S

ONLINE and STORES at ONLY RM18.81* and get a FREE Walch's @ priority when you are out and about |

Foaming Hand Wash with a minimum of RM25 in a single receipt!* [§ Tips: never forget about your hand sanitisers and face shield ¢3

(- https://bitly/3xuWbXv W oNLY AT

1+« Chance to WIN a NEW HOME at Gamuda Cove!* ... See More

Follow SOPs, Be Aware Of Your Surroundings.

e W Check out now at Guardian Stores and Guardian Online:
oNLY AT 0 www.guardian.com.my
W 99 3w e
#GuardianMY #GuardianOnline #JomGuardian #GuardianSquad

#HealthyBeauty #GuardianHealthTips #HealthTips #Covid19
99.9/»

o P
r' suop SAFELY STAY SAFE
) DURNG COVID-19 MADEMIC WHEREVER YOU ARE
Prectyou mwifd' s

Click to View Products

* For this posting we can track even though there is ) for I(h's i)ﬁstlng weare no’ilabl_e ]Eo ,
no price in the picture but there is tagging and link tLaC ast ere 1S ho promotion into In
where we can get the product information © pos

A EEE————



Social Media posting that tags with participating brands’ will also be counted as Social Media
Range Promotion

. Best Of Care For ekl
Save Up To Your Body & Health Save Up To N\
S @ centum D /o BEANDS 0\

Wy @rner ’ W @

29 July - 25 August 2021

T&Cs apply. While stocks last.

__TSCs apply-While' stocks Tost

Q@m preé e I

» For this posting we can track and key in under * For this posting we are not able to track as there is
Range Discount % as we are able to find the brand, no brand and categories mentioned in the post
category and discount % in the image




Evolution of Advertised Promotion (Mailer, Newspaper, In-Store &
Social Media)

Importance of House Brand
Price Competitiveness

Source: MailerTrack - All channels, excluding regional promotion, Jan-Jun 2021 vs 2020

www.Intrack.com.my



All promotion medium had shown increased in the 15t half of 2021 except for
Newspaper promotion had decreased by 27% in overall

Promotion
Share

30%

5%

1%

64%

o |

www.Intrack.com.my

TOTAL PROMO FEATURES

@

NORMAL PROMO

(‘\r

RANGE PROMO

Jan-Jun 2020 Jan-Jun 2021 Growth Jan-Jun 2020 Jan-Jun 2021 Growth Jan-Jun 2020 Jan-Jun 2021 Growth

47447

42849

10353

34599

50375

7570

2068

107533

18%

-27%

40%

211%

40573

9717

1403

33238

7188

2017

99119

17%

-26%

44%

198%

2220

631

49

1337

2794 26%
351 -44%
13 -73%

7789 483%

BUY X FREEY

C)

GJO
o0jo

Jan-Jun 2020 Jan-Jun 2021 Growth

56

24

134 139%
31 520%
38 65%

625 2504%



Facebook & Instagram promotion continue to climb and noted with the highest
number of features since Jul-2020 onwards.
Social Media contributed 64% of the total promotion feature, followed by Mailer 30%

Evolution of Advertised Promotion Feature
¢ FeR)
% A % % 25537 @%@ [: \ Mailer

Social Media

18976 NEWS
1753 17203 |3=@| Newspaper

1464
12826 13238

Sk In-Store (cvs & PMart)

11279 12173 11488

10779 11062 Movement Control

8908 Order (MCO)

o 7192 Conditional Movement
7394 g e 5930 6026 8888 7946 Control Order (CMCO)

6524 7001 6688 Recovery Movement
5158 5595 5931 6033 6238 -

Control Order (RMCO)

Jan Feb Mar  Apr  May  Jun Jul Aug Sep Oct  Nov Dec Jan Feb Mar  Apr  May  Jun

2020 2021

MCO 2.0
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Most of the Supermarket and Pharmacy retailers were seen increasing focus in

digitalized their promotion (where all the eyeballs were during this pandemic period).
On the other hand, Giant , KK Mart were seen higher investment on press ad.

30% 5% 1% 64%

PETROL MART
= _ NEWS
=g) Mailer =@| Newspaper

[ooo_$@ )
— < > . .
mm In-Store (cvs & PMart) Social Media

—

Hypermarket Supermarket Pharmacy CVS / Petrol Mart
TF Value Mart 100% 0/ 40, o, o) o, )
P EOn = — Watsons  [RERbARNA 79% 7-Eleven A 45% 2%
Billion TSN 682 B — itk Hnevs am —
carttyper A Segi Fresh AEON Weliness - [IIIERZ 64% K RIS f—
Pantai Timor  EIFANA 69% Caring 38%  10% 52% 99SM - epd 80%
MaxValu Family Mart 2% 48%
- - ; BIG Pharmac . !
INSO\A=ICl 32% 10%  58% Cold Storage % 67% y Ao - - Baloy A 5%
Hero Health Lane Pharmacy L a2 = °
- . . BHP R4 87%
pacific R Pasaraya BiG Multicare Pharmacy §4 95%
. . Petronas
Sunshine AA Pharmacy 50% 41% , »
. . Ninvana Maju roro b . Glantmini o 2k
Lo | oty e 7 pro Pharmacy Petron
TMG Mart Sunway Pharmacy iy 836 Caltex Xpress Point
Mydin [P Ben's Independent Grocer 4% 26% Constant Pharmacy [IIEZZ 73% Shell
Jaya Grocer o Ascen Plus Pharmacy oo 7% Mynews Super Value
ek ) p— CS Brothers -
247%8% A Village Grocer Watsons Health o) 0.2 0.4 0.6 0.8
) ) ) C Mart 0% 20% 40% 60% 80% 100%
0% 50% 100% Sam's Groceria
OTK
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Especially Watsons and Guardian were seen accelerating their promotion with
the recent Facebook feature, where they can do tagging and product linking to

their online store , which helps on the conversion

Total Mailer Features

Mailer Features By Retailers

o

2% 2% 2% 2% 2% 2% 3% 3% 3% 3% 4% 4% 4% 5% 5% 6% 9% 9% 9% %

Guardian
Watsons

Giant Hyper
Lotus's

AEON Big
Pacific

The Store
Econsave
AEON

MaxValu

Mydin

AEON Wellness
Caring

LuLu

BIG Pharmacy
Billion

Ben's Independent Grocer
Pantai Timor
Hero

Village Grocer

Growth
42849 50375 18%
E— T 5044 57
E— i 12%
— 0
E— 2%
T 2%
I ox
— Px 0%
oy 10%

o1e 1917 109%
m 1826 661%
o 4%
1 1o
— 3o
= &%
r601074 79%
— L a%

86 901 948%
- %
e 39%
9- 817 8978%

Total Newspaper Features

Jan-Jun 2020 Jan-Jun 2021 Growth

Newspaper Features By Retailers

11 24 27

%

%

%

0% 0% 0% 1% 1% 1% 1% 1% 1% 2% 2% 3% 3% 4% 5% 5% 6%

10353 7570 -27%
Giant Hyper |y 055, 8%
Lotuss T, J57° o
AEON Big [ "80s 12%
The Store 9777 -44%
Caring 5840 36%
Pacific 779 -53%
Econsave [ 332 -5%
Mydin [ Z5f 22%
Bilion [ 44 19%
Pantai Timor . :]ga 2%
Watsons u7492 -64%
Kk Mart | 20 38%
BIG Pharmacy [ £ 158%
AEON b9 -69%
MaxValu ' 69
nNsk | %3 55%
7-Eleven h46191 -76%
Segi Fresh 130
Sunshine g 1g7 -97%
TF Value Mart  pumm 735

Source: MailerTrack Jan-Jun 2021 vs 2020, Mailer, Newspaper, In Store & Social Media Excluding Regional Data

PETROL MART

Jan-Jun 2020 Jan-Jun 2021 [E{elN{y]

Total In-Store Features 1475 2068 40%
In-Store Features By Retailers
§ 7-Eleven 861 94%
~ 444
S Mynews 46 21%
o 452
3 romiy vir: [ 2o %
2 BHP ';fg 30%
;’\i Petronas I Z;; -12%
§ Petron ' 5755 36%
x Cal . 69
BN altex Xpress Point 61 13%
Q 67
EN Shell I 59 14%
ﬁ Mynews Super Value I 48
§ MyMart | 14

000 ¢@©

<=

goog

Total Social Media Features

Jan-Jun 2020 Jan-Jun 2021 E[gelWiy]

Social Media Features By Retailers

=R Watsons
Guardian
Lotus's

Segi Fresh
AEON Big

TF Value Mart
Pacific

The Store
AEON

LuLu

AEON Wellness
Econsave
MaxValu

Giant Hyper
Billion

Pantai Timor
Mydin

Caring

Nirwana Maju

2% 2% 2% 2% 2% 2% 3% 3% 3% 3% 3% 3% 4% 4% 4% 5% 6% 7% 8%

Pasaraya BiG

34599 107533 211%
_ETP 356%
p— 3523%
7565 64%
— 150
T 39%

—203 1296%
e a2
L s
=0 335%
03 7%
EG os%
C B o%
o 2764 2971%
| Ay 20%
M 345 3%
™ &0 105%
[0 2366 580%
. 2254 14927%
. 2163 3695%
o J995 1060%



Health & Beauty was noted with the highest promotion feature for both
Mailer & Social Media, followed by Grocery & Fresh categories

PETROL MART
000 {0
=
om0 i 20 il e ooog gy
Jan-Jun 2020 Jan-Jun 2021 Growth Jan-Jun 2020 Jan-Jun 2021 Growth Jan-Jun 2020 Jan-Jun 2021 Growth Jan-Jun 2020 Jan-Jun 2021 Growth
Total Mailer Features 42849 50375 18% Total Newspaper Features 10353 7570 -27% Total In-Store Features 1475 2068 40% Total Social Media Features 34599 107533 211%
Mailer Features By Department Newspaper Features By Department In-Store Features By Department Social Media Features By Department
21369
Health & Beaut 18% 3001 44462 309%
@g / 18067 Grocery -22% Grocery 1435 31% Health & Beauty °
3830 1092
. 17055 490 Health & 32230
rocery Fresh . ea 158%
14350 -21% Beauty 67% Grocery 12497

Household 20% Health & ;A;A Chilled & 15753 212%
Beauty -49% !I Frozen 53% Fresh °

5056

. . Chilled &
Chilled & Frozen 25% 7616

&'" Frozen 2% D Household 89% Household 133%

— 1 3275

Fresh -1% Household Electrical —Z . 7370

0 -24% EED  Eectica 4 100% Chilled & Frozen 160%

=7 -1 2839

E Electrical -1% Electrical ?@ Fresh | ° 0% Electrical | o0

14% ectrica 76%
E o ‘

Source: MailerTrack Jan-Jun 2021 vs 2020, Mailer, Newspaper, In Store & Social Media Excluding Regional Data
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Facial Care was the most promoted categories in Mailer & Social Media
Monitor our category promotion and price if they were ranked high as part of Top 20 categories

PETROL MART
CT-T-IKAG)
B
Growth Growth Growth 2o0oo Growth
Total Mailer Features 42849 50375 18% Total Newspaper Features 10353 7570 -27% Total In-Store Features 1475 2068 40% Total Social Media Features 34599 107533 211%
pap
Mailer Features By Categories Newspaper Features By Categories In-Store Features By Categories Social Media Features By Categories
y Categ pap y Categ y Categ. y Categ

= Facial Care | 439 19% - Vegetables iy ¢/ -30% - Confectionary | 294 20% - Facial Care [ 000 10382 352%
~  Health supplement T, 7755 17% ~ Fruits | 77 -29% ~ snack Food (S 77 29% ~ Vegetables S— 5690 201%
- Personal Wash T, 5235 23% = Milk Powder [ 387 0% P cso [ 135 57% - Cosmetic [Jeammmm—— 5051 468%
< cosmetic | 2'5° 23% N Seafood | 306 13% < RTD Can [ 126 62% < Fruits — 5014 243%
n Frozen Food | 206 25% n Meat [ 550 9% " Biscut [, !0 44% i Health Supplement ~[JJmm— 5007 448%
© Snack Food -131%692 29% © Rice m471 -35% © Liquid Milk '6292 48% © Personal Wash 1407 4828 243%
~ Biscuit | 1408 21% ~ Frozen Food [ S0 5% ~ RTD Tea '6633 38% ~ Frozen Food 1250 3459 180%
@ Confectionary -1333?3 12% © Baby Diaper ‘83168 -24% © Noodle -§1 0% © Snack Food F10422951 184;%
o Shampoo -112%%1 9% o CSD ‘%%0 -21% o RTD Juice .6702 20% o Seafood 727 2835 290%
e Milk Powder [ 1589 3% 2 Detergent [ 550 -25% 2 Cultured Milk&Yogurt Drink '486 43% 2 Shampoo S6g 203° 203%
- Vegetables | G5L s -13% T Health Supplement [ 04 -28% = Water [ o5 9% = piscuit [PTEL2619 142%
o Rice T3 000 50% o Biscuit [ 571 -24% o Personal Wash  [¥g" 57 613% = Milk Powder [ 30246 103%
™ Sanitary Protection -78931 20% o Snack Food -1§210 -18% ® Beer R %0 -35% ) Confectionary m1 2271 180%
T Hair Conditioner [ 58 5% = Personal Wash [’ 35, -39% = lce Cream  [46 70% = Rice [ToR,2171 151%
0 csD s 61% ks Oil 55 -43% o Coffee Mix  [f® 42 133% ks Baby Diaper [l 95482 91%
© Hand&Body Lotion | 7oL ° 23% © Noodle [lbm'38s -28% © Air Freshener o4’ 8% o Hair Conditioner [agg'’/2 249%
= Fruits N 50 -5% ~ Beer [ 3 17% ~ Energy Drink [l 53 52% ~ Meat [Hgsd746 132%
2 Baby Disper | 423 1% 2 Health Food Drink 13 -11% 2 Facial Care =2’>97 28% ©  Hand&Body Lotion [™4c1638 375%
a Detergent -;%% 3% o Facial Care | 395 -69% 2 Medication 'gg 19% 2 CsD F5521621 194%
R Toothpaste [ 617 17 S tiquid Mitkk [lla'7 -23% S asian Drink [ 39 26% S Detergent g5t 88%

Source: MailerTrack Jan-Jun 2021 vs 2020, Mailer, Newspaper, In Store & Social Media Excluding Regional Data




Giant noted with more Mailer issued but lower feature since Q4-2020 onwards
Are we having fair representation across all the mailer issued?

o S
Average Mailer Features m @ @ BIG | MYDIN | ECONSAVE |
2020 2021 2020 2021 2020 2021 2020 2021 2020 2021
Q1/Q2|a3|a4/a1[q2|a1[Q2|a3|a4|aQ1[Q2|a1][Q2|@3|a4|Q1[Q2|a1][Q2|@3|a4|aQ1[Q2|a1][Q2|@3|a4|Q1]Q2
Frequency of Mailer Weekly Weekly Fornightly Monthly Fornightly
No. of Mailer Issued 13|13|13|15|15|13 8|9|8|18|15|20 14|14|29|25|zo|23 6|5|3|4|4|4 5|6|6|7|6|5

Average No. Of
Feature Per Mailer

I
|
]

139148137 186 324219228 146125 66 69 232209 179156

@

Electrical

Groce
Household
Health & Beaut
AR Chilled & F
e rozen
TH cilame > DEmers Be:ome soBEee oo
W Fresh
17 24 20

(-]
H
-
-
(<))
1%
F
N
w
-
(%]

-
-
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Watsons was consistent on ave. no. of promotion features since Q4-20 &
spotted increasing trend for Household promotion

Caring mailer features noted peaked in Q4-20 due to Anniversary Sales and Year
End Sales

iNG § W
Average Mailer Features watsons m CARMI e @

2020 2021 2020 2021 2020 2021 2020 2021
Qi (@2 [a@3[a@ (a1 [ a1 |[@[a3 | |[q1[@ a1 [ [a|a[a1[@ |aq [q[a | [al]
Frequency of Mailer Monthly Monthly Monthly Monthly
No. of Mailer Issued 4 | 3 | 3 | 3 | 3 | 3 4 | 5 | 3 | 3 | 4 | 4 3 | 2 | 2 | 2 | 2 | 2 17| 4 | 5 | 3 | 4 | 3
Feature Per Mailer 585618 733 771783§£:1 620 841 384 441 71 222271
|

Grocery
31 23 32
Household
0iaklB30 34 2.2 W06 3y 6 g 3 memi2l.s. 10 el 3 4
Health & Beauty
559580 692 707 716§ A K 594 801 334 366 69 215 264

Chilled & Frozen
1 N

ddudolBBh 381 43 64 2 [ilemm 4. 5 3

Fresh

PThae i

Electrical

§

B hl? a2 2

AT E————



Lotus’s & Giant were noted with more than 100 social media posting a quarter.
However Lotus had more items in a post.
Review which is the more effective mechanism for posting

=4
Average Social Media m BIG E VALUE-MART

Features 2020 2021 2020 2021 2020 2021 2020 2021 2020 2021 2020 2021

Q1|Q2|a3|a4|q1|@2|a1|@2|a3|a Q1/Q2|a3|a4|q1|@2|Q1|{@2|a3|q4|Q1|Q2|Q1|q2|a3|a4|Q1|Q2|Q1|Q2|a3|q4|q1| Q2

No. of Social Media Posted | 78 |105]104]116[115[106 68769993 0 [37]42]65]31|37]26]46|70]54|43]42]16]29]65]46]26]33
24 57

Average No. Of Feature
28 26 _aggizar 33 a5 33 [SRONN

Per Social Media
Grocer
i ' i T s 2 SRR

‘ Household H .

;
%

'
2
2
S

9

B3

1 1 ‘ 4 5
@gHealth & Beauty 2 3 - 7 10
&___ Chilled & Frozen 1 3 3
\’@ Fresh 1 30 6

Electrical

C

18

www.Intrack.com.my




In pharmacy channel, Watsons was the retailer that aggressively pushed the
Social Media promotion compared to others through their posting
However, by looking at average no. of features, Aeon Wellness had featured more

product on their posting compared to other in 1H-21

° ﬁ(
Average Social Media watsons m CARM'NG W

Features 2020 2021 2020 2021 2020 2021 2020 2021
| @ | dd|ad|@e|ladafe |/ d|ai|@@|ad@e2|ad3|ad|ar[a|at]a]a a4 | al]a
No. of Social Media Posted | 43 | 166 | 120 | 260 | 675 |1344| 6 | 61 | 8 |112 | 174372 0 | 7 | 19| 39 [ 48 | 71 [ a7 | 13| 12 | 26 | 53 | o1

Average No. Of Feature
Per Social Media m 8 B8l._3 710l 618 15 2 0. 18" 20 e I3 26, 1
Grocery
111 1 el 3 oLl
Household n -
Health & Beauty
7 s Ji8les 17 15 _2 EmeTn 15 17 25,17

Chilled & Frozen

2

N

(!

-
—

Fresh

Electrical
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Nestle was ranked 15t in all medium promotions except Mailer as Unilever been

promoted most there with 13% of growth percentage
Watsons own brand was promoting aggressively in Social Media. It ranked as the top 3 promoted
suppliers, followed by P&G

PETROL MART
Total Mailer Features 42849 50375 18% Total Newspaper Features 10353 7570 -27% Total In-Store Features 1475 40% Total Social Media Features 34599 107533 211%
Mailer Features By Suppliers Newspaper Features By Suppliers In-Store Features By Suppliers Social Media Features By Suppliers
2 Unilever . 1+/5 1% e 5% R Nestle [T o 55%
. e £ esve I ;> 2 . T - este
3 ° ; - 3
2 Nestle _11455(3‘1 1; S Unilever |t - 10 . r; tika Beverage - 11 e © x Unilever = 3500 188%
5 PG [ 1454 2 Fa Beverage [ 7S, g F&N Beverage s> -10% A Watsons  [Jmmm—77, 286%
% e R 1153 ™ 2 o A% 5 voncei: I “s e — e s
=
R ! 1034 13% S _ 64 m S 1091
£ voreal | /. 4% ¥ Coca-Cola Refreshment e & Coca-Cola Refreshment [ 31% S Oreal [P— 217 2a8%
2 DKSH -610 970 59% 8 Fonterra EC 9% & Mamee Double Decker '4058 45% < o U o 1832 199%
X F
8 Reckitt Benckiser | TS 554 49% ® : 138 -4% ® Unilever 50 163% e nza 613
B itt Benckiser 572 B Kimberly Clark . 155 Q 19 5= DKsH [ 1557 394%
R 715 19% ° ’ -54% R 40 -9%
= Watsons |G X Etika Beverage | 287 & Carlsberg 44 2 R Colgate Palmolive m 1412 153%
X i 71 26% ° -54% X i 38 65% —
S Colgate Paimolive N 64 & PG [ —— 250 & socma Trading il 53 ® R Reckitt Benckiser [agey 1273 185%
X : 631 97% < -38% X 37 27 -
8 Coca-Cola Refreshment  [eams B Lam Soon 196 g BN Pokka g 0% ~ s F&N Beverage [ 1322 221%
< ' ° X -26% R 2
S vinda [N £5% £ sasmine [ 55 8 veelee W% 2 vinda PR 1156
3 . ] . N -
< Beiersdorf [ <3 B & Reckitt Benckiser [ of 2 7% & Delfi Marketing Jif%3? 5% L R Coca-Cola Refreshment  [aaen 1101 361%
® 580 41% S ; -41% ® 1 -28% =
= Mondelez 416 = Colgate Palmolive m6180 = PaG 43 IR Alliance Cosmetic m 1085 400%
X 565 21% S -34% S 30 15%
2 ran Beverage [NNIRCS 2 T ° = o5k . T s Mondle: [P 107 o
R i 531 18% S 89 48% ® 29 -15%
= Kimberly Clark -449 = DKSH '60 = Mars Food 34 ) IR Beiersdorf 2eh 0 %
R ; ; 504 21% R i -44% S 28 180%
= Alliance Cosmetic -418 ° = Southern Lion ﬂ 157 = SC Johnson r10 ° 2N All Suppliers (Range) F 1011 1344%
R - X S ; .
R NTPM -‘},,9273 5% x Gentle Supreme [ & 2% = GBA Corporation % 14% L) NTPM g 289 127%
R 485 21% R -48% ® ; 25 32%
= Lam Soon .401 o NTPM H 149 = Cotra Enterprise 19 MR Tohtonku el 973 269%
X i 478 -12% S 76 1% S 25 733%
X Etika Beverage - e = Abbott . 85 = 7-Eleven [ N e Etika Beverage 669233 1%
R 4 19% S 4 - S [ ]
£ Tohtonku  [-453 £ Tesco [l 137 46% £ Boots " 29 N R Kimberly Clark  [JP8, %21 139%

Source: MailerTrack Jan-Jun 2021 vs 2020, Mailer, Newspaper, In Store & Social Media Excluding Regional Data
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Housebrand promotions had declined slightly in 1H-21, mainly contributed by

Lotus’s due to change of ownership from Tesco to Lotus'’s
Meanwhile, Giant, Mydin, Caring and 7-Eleven had increased promotions compared to YAG

House Brand Contribution % by Retailer
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Source: MailerTrack Jan-Jun 2021 vs 2020, Mailer, Newspaper, In Store & Social Media Excluding Regional Data

Source: MailerTrack Jan-Jun 2021 vs 2020, Mailer, Newspaper, In Store & Social Media Excluding Regional Data
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Source: MallerTrack — All Channels, excluding Regional promotion, Jan-Jun 2021 vs 2020

Basket price derived from the total direct match item from either mailer or newspaper. The basket is calculated from average promotion price which the products in the selection must advertised at least one time in
every month of Jan-Jun 2021 & 2020, If there are more than one promotion done, the average price will be used instead of the lowest

1H-21 basket price noted minimal

increased by 1% vs YAG; Baby department
such as Milk Powder and Baby Diaper

basket price have slight declined

Meanwhile, Oil promotion price has significant

Increased by 21%

RM 6,638.83

Jan-Jun20

(For Top 10 Matching SKUs for the
Top 30 categories)
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RM 6,735.77

Jan-Jun21

Basket Price Growth Rate for the Top 30 Categories & Top 10 Matched Features

Rank Top 30 Categories Basket Price for the Top10 Matched Features
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Facial Care

Health Supplement
Personal Wash
Cosmetic

Frozen Food

Snack Food

Milk Powder
Biscuit

Rice

Confectionary
Shampoo

Baby Diaper

CsSD

Detergent

Hair Conditioner
Coffee Mix

Noodle

Health Food Drink
Toothpaste
Sanitary Protection
Hand&Body Lotion
Asian Drink

Yellow Fat

Liquid Milk

Beer

Deodorant
Canned Food

Oil

Dishwashing Agent
RTD Juice

Jan-Jun 21 vs 20
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Contact Details
Intrack Market Services Sdn Bhd

InTrack Market Services Sdn Bhd (730339-D)
100.3.021, 129 Offices, Block J, Jaya One,

No 72A, Jalan Universiti,

46200 Petaling Jaya,

Selangor Darul Ehsan,

Malaysia.

Tel: 603-7491 0681
Fax: 603-7491 0682

Contact persons:

Mist Mah Sheau Torng

HP: 016-2677677

Email: mistmah@intrack.com.my



