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Notes of MailerTrack Information

1 2 3

MT review number represents 
number of promotion features 

(occurrence) done by each 
category/ retailer/ supplier in 

Mailer, Newspaper, In-store 
(CVS & Petrol Marts) & Social 

Media

Price information is based on 
Published Promotion Price in 
mailer/newspaper/In-Store 

poster/ social media and 
not everyday shelf pricing

Exclude Regional Data
(Mailer/ Newspaper only for 

particular Region/ Outlet) 
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Include Range 
Discount & Buy 

X Free Y 
Promotions
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14 years of key retailers back data – Added Social Media Tracking from Jan2020
2020



Promotion in MailerTrack 2.0 break down into 3 different types:
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Normal Promo Range Promo Buy X Free Y

Where the promotion advertised with 
one product description and one price

Where promotion comes with a range 
that is in percentage discount/ in price 
discount range

Where there are no prices advertised 
for the product, and it’s only buy a 
product get another product for free



Facebook & Instagram promotion will be keyed as a separate source 
named Social Media, even if the similar product has been featured in 
Mailer & Newspaper

GIANT MAILER 9-22APR2020 GIANT MY FACEBOOK 8APR2020



Facebook launched new feature – allowing product tagging on a post for online conversion 
purpose
The tagging items will be tracked and keyed as part of the Social Media promotion from 2021 onwards

• For this posting we are not able to 
track as there is no promotion info in 
the post

Not Track

VS

Track

• For this posting we can track even though there is 
no price in the picture but there is tagging and link 
where we can get the product information



Social Media posting that tags with participating brands’ will also be counted as Social Media 
Range Promotion

• For this posting we are not able to track as there is
no brand and categories mentioned in the post

Not Track

VS

Track

• For this posting we can track and key in under 
Range Discount % as we are able to find the brand, 
category and discount % in the image
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1) Evolution of Advertised Promotion (Mailer, Newspaper, In-Store & 
Social Media)

2) Importance of House Brand

3) Price Competitiveness

Source: MailerTrack - All channels, excluding regional promotion, Jan-Jun 2021 vs 2020



All promotion medium had shown increased in the 1st half of 2021 except for 
Newspaper promotion had decreased by 27% in overall
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Facebook & Instagram promotion continue to climb and noted with the highest 
number of features since Jul-2020 onwards. 
Social Media contributed 64% of the total promotion feature, followed by Mailer 30%
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Most of the Supermarket and Pharmacy retailers were seen increasing focus in 
digitalized their promotion (where all the eyeballs were during this pandemic period). 
On the other hand, Giant , KK Mart were seen higher investment on press ad. 
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Growth Growth Growth Growth

Total Mailer Features 18% Total Newspaper Features -27% Total In-Store Features 40% Total Social Media Features 211%

Source: MailerTrack Jan-Jun 2021 vs 2020, Mailer, Newspaper, In Store & Social Media Excluding Regional Data
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Especially Watsons and Guardian were seen accelerating their promotion with 
the recent Facebook feature, where they can do tagging and product linking to 
their online store , which helps on the conversion



Growth Growth Growth Growth

Total Mailer Features 18% Total Newspaper Features -27% Total In-Store Features 40% Total Social Media Features 211%

Source: MailerTrack Jan-Jun 2021 vs 2020, Mailer, Newspaper, In Store & Social Media Excluding Regional Data
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Health & Beauty was noted with the highest promotion feature for both 
Mailer & Social Media, followed by Grocery & Fresh categories
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Growth Growth Growth Growth

Total Mailer Features 18% Total Newspaper Features -27% Total In-Store Features 40% Total Social Media Features 211%

Source: MailerTrack Jan-Jun 2021 vs 2020, Mailer, Newspaper, In Store & Social Media Excluding Regional Data
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Facial Care was the most promoted categories in Mailer & Social Media 
Monitor our category promotion and price if they were ranked high as part of Top 20 categories

15



Giant noted with more Mailer issued but lower feature since Q4-2020 onwards
Are we having fair representation across all the mailer issued?
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Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2
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139148137144147186 324219228155146125 142 59 38 40 66 69 119104316260232209 179156180171192174



Watsons was consistent on ave. no. of promotion features since Q4-20 & 
spotted increasing trend for Household promotion
Caring mailer features noted peaked in Q4-20 due to Anniversary Sales and Year 
End Sales
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Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2

Frequency of Mailer

No. of Mailer Issued 4 3 3 3 3 3 4 5 3 3 4 4 3 2 2 2 2 2 17 4 5 3 4 3
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Feature Per Mailer
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2 10 7 4 5 3

1 1 1 3 4

69 210 126 257 215 264

71 221 134 262 222 271



Lotus’s & Giant were noted with more than 100 social media posting a quarter.
However Lotus had more items in a post. 
Review which is the more effective mechanism for posting
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Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2
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5 3 8 6 4 6
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In pharmacy channel, Watsons was the retailer that aggressively pushed the 
Social Media promotion compared to others through their posting
However, by looking at average no. of features, Aeon Wellness had featured more 
product on their posting compared to other in 1H-21
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Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2

No. of Social Media Posted 43 166 120 260 675 1344 6 61 8 112 174 372 0 7 19 39 48 71 47 13 12 26 53 91

Average No. Of Feature 

Per Social Media

Grocery

Household
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Chilled & Frozen

Fresh

Electrical
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Features

1 1 1

1
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1
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1 1 2 2 3

2 8 7 15 17

25 17 41 20 12 8 9 3 10 6 18 15 2 10 9 18 200

1 2 3 1 1

1

23 28 67 38 25 17

24 29 71 39 26 18



Growth Growth Growth Growth

Total Mailer Features 18% Total Newspaper Features -27% Total In-Store Features 40% Total Social Media Features 211%

Source: MailerTrack Jan-Jun 2021 vs 2020, Mailer, Newspaper, In Store & Social Media Excluding Regional Data
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Nestle was ranked 1st in all medium promotions except Mailer as Unilever been 
promoted most there with 13% of growth percentage
Watsons own brand was promoting aggressively in Social Media. It ranked as the top 3 promoted 
suppliers, followed by P&G
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Housebrand promotions had declined slightly in 1H-21, mainly contributed by 
Lotus’s due to change of ownership from Tesco to Lotus’s
Meanwhile, Giant, Mydin, Caring and 7-Eleven had increased promotions compared to YAG
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Source: MailerTrack Jan-Jun 2021 vs 2020, Mailer, Newspaper, In Store & Social Media Excluding Regional Data

Source: MailerTrack Jan-Jun 2021 vs 2020, Mailer, Newspaper, In Store & Social Media Excluding Regional Data
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Total

Watsons

Guardian

Lotus's

Econsave

Giant Hyper

AEON Big

Mydin

Caring

LuLu

7-Eleven

Jan-Jun 2021

Jan-Jun 2020

1 2 3 4 5 6 7 8 9 10 11 12 1 2 3 4 5 6

2020 2021

House Brand Contribution %

House Brand Contribution % by Retailer

House Brand

Branded 96%

4%

Jan-Jun 2021



1H-21 basket price noted minimal 
increased by 1% vs YAG; Baby department 
such as Milk Powder and Baby Diaper 
basket price have slight declined
Meanwhile, Oil promotion price has significant 
increased by 21% 
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Source: MailerTrack – All Channels, excluding Regional promotion, Jan-Jun 2021 vs 2020
Basket price derived from the total direct match item from either mailer or newspaper. The basket is calculated from average promotion price which the products in the selection must advertised at least one time in 
every month of Jan-Jun 2021 & 2020, If there are more than one promotion done, the average price will be used instead of the lowest

RM 6,638.83 RM 6,735.77

Jan-Jun20 Jan-Jun21

(For Top 10 Matching SKUs for the 

Top 30 categories)

Rank Top 30 Categories
Basket Price for the Top10 Matched Features 

Jan-Jun 21 vs 20

1 Facial Care 0%

2 Health Supplement 1%

3 Personal Wash 2%

4 Cosmetic 2%

5 Frozen Food 6%

6 Snack Food 3%

7 Milk Powder -1%

8 Biscuit 4%

9 Rice 0%

10 Confectionary 3%

11 Shampoo 3%

12 Baby Diaper 0%

13 CSD 1%

14 Detergent -1%

15 Hair Conditioner 5%

16 Coffee Mix 2%

17 Noodle 0%

18 Health Food Drink -3%

19 Toothpaste 2%

20 Sanitary Protection 0%

21 Hand&Body Lotion 1%

22 Asian Drink -4%

23 Yellow Fat -2%

24 Liquid Milk 2%

25 Beer 2%

26 Deodorant 1%

27 Canned Food 1%

28 Oil 21%

29 Dishwashing Agent 1%

30 RTD Juice -1%

Basket Price Growth Rate for the Top 30 Categories & Top 10 Matched Features



Intrack Market Services Sdn Bhd

InTrack Market Services Sdn Bhd (730339-D)
100.3.021, 129 Offices, Block J, Jaya One,
No 72A, Jalan Universiti,
46200 Petaling Jaya,
Selangor Darul Ehsan,
Malaysia.

Tel: 603-7491 0681
Fax: 603-7491 0682

Contact persons:
Mist Mah Sheau Torng
HP: 016-2677677
Email: mistmah@intrack.com.my

Contact Details
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