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Jan-Jun 2019 vs 2018
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Notes of MailerTrack Information

Price information is based on MT review number represents Exclude Regional Data
Published Promotion Price in number of promotion features (Mailer/ Newspaper only for
mailer/newspaper and (occurrence) done by each particular Region/ Outlet)
not everyday shelf pricing category/ retailer/ supplier in

mailer and newspaper




Introduction to MailerTrack

13 years of key retailers back data - More effective go-to-market information
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New Subcategories Added in 2018

There were categories and subcategories that newly tracked in 2018; the promotion features

will reflect in the like for like analysis in the upcoming slides

* Instant/Pre

“% Grocery @ Health & Beauty Household é Fresh Chilledeetrizeh  [11 )
’ é”_ln'lone soi * Adult Diaper - Air Freshener « Dry Seafood * Cheese - Battery
e.re Drin : g"‘ie oil * Antiseptic . Bathroom Cleaner - Eggs + Cultured Milk & Yogurt
* _AsSIa K « Pasta . B 4 .
<|Baking Aids __| . : . . Drink
Pasta Sauce *| Cosmetic Bleach . E;wtts « Frozen Food
et * Powder +| Cotton Wool & Tips ead
* Biscuit Creamer «| Dental Floss * Detergent « Seafood * Ice Crea!m )
: (B:""Ck sj“":ced + Recipe - Deodorant « Dishwashing Agent * Vegetables + Pasteurised Milk
Coffee M Mires feecare ] * RTD Juice
. Cold Cereal * Red Sauce « Facial Care * Fabric Softener * Yellow Fat
[ Confectionary | * Rice {Feminine Care ] * Facial Tissue * Yogurt
<[ Cooking Aids * RTD Can + Hair Colourants * Floor Cleaner
<| Cooking Noodle| * RTD Tea + Hair Conditioner + Glass Cleaner
+ Cordial " 2EM/SBC + Hair Styling « Kitchen Towel
- CSD *|Snack Food + Hand&Body Lotion . Laund e
* Energy Drink * Spread * Health Supplement aundry Sanitiser
. [Medication -] * Multipurpose
* Health Food . . Mouth Wash Cleaner
Drink +[Tea Mix - Personal Wash
*LHoney * Water o[Plasters | * Pest Control
ot Ctecfea' | (Wine || - Razor&Blade « Pet Food
« Infan r X . X
. lns":am goifee : ganltary Protection - Toilet Bowl Cleaner
* Instant Soup ) Su:rcr]a?go « Toilet Roll

. Eg?g:ii Mez * Toothbrush
« Liquid Milk « Toothpaste
* Dressing Sauce '
 Milk Powder » Wipes
+ Noodle
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We track on the following promotion types in CVS and Petrol Marts and classified
the source as InStore

Convenient Store Petrol Marts

Window Gondola End Checkout Fridge Sticker at Checkout Counter Wobbler/ Shelf
Poster Header Board Counter Poster Chiller Door Promotion Promotion
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Peraduan: 11 Jan - 25 Feb 2019

ell produk P&G bernilai RM35 ‘Peradu

& ke atas dalam satu resit e e BERPELUA
4 )

tanckan 2 CIPTA -9

slogan kreatif dalam 10 perkataan

Dynamo Head & Shoulders
r Pencuci Pakaian Syampu ancxkan 3 MMS -9
'elbagai Variasi) (Pelbagai Variasl) A kepada: +017 2530749
2.7kg/ 3kg 315ml/ 330ml C £

Genkl Pants
4's/8's

Starting from 2018 onwards,
MailerTrack promotion feature is tag
with multiple promo mechanics.

For example, Head & Shoulder Shampoo 315ml/330ml
Assort had several Promo Mechanics as below:

1. GWPC - Buy RM35 & above FOC Pemegang Kulit
Angpow & Paket Angpow

2. MPC - Buy RM35 & above entitled to join Peraduan
Gold Rush Contest

3. PO - Normal price offer at RM12.68



Features

Introduction to MailerTrack

Promotion in MailerTrack 2.0 break down into 3 different types:

Scented Gel 160gm
¢ el
Rt Variai)

‘lzm’

' O GARNIER

“ Light Complete
- — I umee Skincare Range

EXCLUSIVE

BUY 1
Cadbury Lickables (20g)
Freel
Cadbury Gum Ball

Where the promotion advertised with
one product description and one price

Where promotion comes with a range
that is in percentage discount/ in price
discount range

Where there are no prices advertised
for the product, and it's only buy a
product get another product for free
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. TotaI FMCG Overview

Mailer, Newspaper & Instore trend
* Evolution of Mailer & Newspaper
* Importance of House Brand
* Price Competitiveness

Source: MailerTrack - All channels, excluding regional promotion, Jan-Jun 2019 vs. 2018




Source: MailerTrack — All Channels, excluding Regional promotion, Jan-Jun 2019 vs 2018 lee for lee
Note : Data for Like for Like excludes on newly tracked retailers — B.L.G, Cmart, Pantai Timor, CS Brothers, Pasaraya BIG, Family Mart & Constant Pharmacy

Promotion features in both Mailers and Newspapers had declined by 2% and
11% which were contributed by all departments except H&B in Mailers

Petrol Mart
H-
Jan-Jun 2018 Jan-Jun 2019 Growth Jan-Jun 2018 Jan-Jun 2019 el eTas) [ [ Jan-Jun 2018 Jan=Jun 2019 Nefooris)
Total Mailer Features 42937 42102 -2% Total Newspaper Features 19811 17623 -11% Total In-Store Features 1264 1263 0%
Mailer Features By Department Newspaper Features By Department In-Store Features By Department

Health & Beauty

15895
15631 2% Grocery
@g Grocery

15452
39 Health &
15906  -3% Beauty

1002
-15% Grocery 0%
1000
o Health & 126 .
4% Beauty 124 2%

[A
Chilled & Frozen /A Chilled & 103
-2% . % Fresh -14% !I!I Frozen % %
Fresh H hold Household o

-8% ouseho 9% 36 -33%

“A Chilled & ) 6
Household 7% ﬁ_ Frosen 5% E Electrical . 25%

2
i i Fresh o
E Electrical 21% E Electrical 0% ' 0%
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Source: MailerTrack — All Channels, excluding Regional promotion, Jan-Jun 2019 vs 2018
Note : Data for Like for Like excludes on newly tracked retailers — B.L.G, Cmart, Pantai Timor, CS Brothers, Pasaraya BIG, Family Mart & Constant Pharmacy

Like for Like

Pharmacies was the only one that registered a growth of promotion features for TH-19 whilst Hypers

and Supers declined in promotions by 3% to 28% (28% came from Supers Newspapers)

Petrol Mart
=
Jan-Jun 2018 | Jan-Jun 2019  MefTeNils} Jan-Jun 2018 | Jan-Jun 2019  Neffeis} [ [ Jan-Jun 2018 | Jan-Jun 2019 Nefgelity]
Total Mailer Features 42937 42102 -2% Total Newspaper Features 19811 17623 -11% Total In-Store Features 1263 1264 0%
Mailer Features By Channel Newspaper Features By Channel In-Store Features By Channel
s it e
aNA 24Hr  CV/S 0%
888 ocrmarker 8% BEN  HYPERMARKET -6% L - 1264
HHN
10497
— —
—_ 13980 - 067
A SUPERMARKET -3% - SUPERMARKET -28%
14344 | 5617
11223 ) 3386
I B rARvACY 8% I [ PHARMACY 6%
10382 3205
24Hr Vs 67% 24Hr (@ -34%
I - 120 I 492

www .Intrack.com.my
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Source: MailerTrack — All Channels, excluding Regional promotion, Jan-Jun 2019 vs 2018

Note : Includes on newly tracked retailers — B.I.G, Cmart, Pantai Timor, CS Brothers, Pasaraya BIG, Family Mart & Constant Pharmacy TOtal Ma IlerTraCk

Normal Promotions (any form of price off, premiums, bonus pack) feature type contributed
to the growth of mailers whereas Range Discounts feature type registered

declined by about 10% vs YAG

NORMAL PROMO RANGE PROMO BUY X FREEY
[=)(=)(&
0|00

%l

Jan-Jun 2018 Jan-Jun 2019 Growth Jan-Jun 2018 EIINT 20 Growth Jan-Jun 2018 Jan-Jun 2019 KelL)

41060 44451 8% 2259 1938 -14% 39
ADs

— 18475 16545 -10% 1446 1317 -9% 34
— 1263 1365 8% 2 6 200% 28
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z%%gc? inhgliiéig I‘;\: kn;vell)ll Srgiagsliéf;ﬂf I_n g.lsg,gé?‘::rlt,p;zr:tztii%rllﬁé?',n éJSugriggzr\sl,s Pza(?agraya BIG, Family Mart & Constant Pharmacy TOtal MailerTraCk
Tesco practiced different strategy by reducing promotion on newspaper and focused more on

mailers as compare to other key retailers
Meanwhile, only TF Value Mart increased promotion for both mailer and newspaper

Petrol Mart
| | _Isa
Jan-Jun 2018 | Jan-Jun 2019 Growth Jan-Jun 2018 | Jan-Jun 2019 Growth Jan-Jun 2018 | Jan-Jun 2019 Growth
Total Mailer Features 42937 46134 7% Total Newspaper Features 19811 17799 -10% Total In-Store Features 1264 1399 1%
Mailer Features By Retailers Newspaper Features By Retailers In-Store Features By Retailers
S3EN Tesco | 5o 12% IV Giant Hyper | = 70 9% 2 - Eleven _ 448 0%
5 Giant Hyper i 55, 2% 2 % resco — 1 22% i 40
scon e R, 5% Y ce aonsg NI 20 wees ™
2 watsons N 332 o% 2 T vave o T 3% ) —
& Guardian [ 550 -3% 5 Guardian |21 24% S Family Mart
& TF Value Mart | 201° 9% 8 Watsons . 1500 -6% 08
o < . 2 - Y
£ Econsave [N 350 1% £ Paciic R 1761 43% S BHP 144 2%
S The Store | 2] L% 2% s The Store R 1763 -43% . y . 7 14%
& Pacific - i]lﬁ% -1% ES Caring - gﬂ -3% 0 ynews Xtra 64
3\:’ Caring -13?&7 27% g AEON . 1}1%; -10% S Shell ' 73 26%
o <3 o €
EN AEON Wellness -1 1448 19% RS Econsave | 459 -10% o 58
ES Mydin [ 1353 0% g Mydin |l 343 10% % Petron ' 72 20%
g Ll . 0 -5% & NSk [fg322 167% 60
& Cold Storage [ 1555 1% R AEON Weliness [ 339 -8% X Caltex Xpress Point l S; 5%
g CS Brothers ™ 969 8 Kk Mart § 185 9%
& Hero - ggss 9% B Pantai Timor ¥ 176 g\i Petronas I5771 -20%
o 189 ° -
g AEON s 18% 8 Billion [ A% -36% ) 1
8 CMart ™ 825 ® 7-Eleven ') -40% & KK Mart
# Ben's Independent Grocer ™ 773 ® Sunshine [ s -45%
° ° R
By Family Store [ doF 15% B lulu | §%3 -38% o 995M Hss




Source: MailerTrack — All Channels, excluding Regional promotion, Jan-Jun 2019 vs 2018 Total MailerTrack
Note : Number represent average number of feature/product advertised in every mailer run by each of these retailer but only on categories that tracked by MailerTrack (108 categories in

+tal
totat)

About 50% of Giant mailer feature were catered for Grocery and only 8% for Household,

whereas other retailers had about 11% for Household
In Q2-19, Giant and Aeon Big had minimal features for fresh as compared with others

Average Mailer Features IE§§9 @ @ BI/G l MYDIN f[,; VALUE-MART

2018 2019 2018 2019 2018 2019 2018 2019 2018 2019 2018 2019
qQ1[q2[a3][a4|a1|az2[a1[@2[a3][q4]a1[@2[a1[@2[a3][q4[a1[a2[a1[@2[a3][q4|a1[@2[@1[@2[a3][q4|a1[@2[@1[Q2][a3[q4| 1] @2

Frequency of Mailer Weekly Fornightly Fornightly Fornightly Fornightly Fornightly
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Source: MailerTrack — All Channels, excluding Regional promotion, Jan-Jun 2019 vs 2018 Total I\/lailerTrack
Note : Number represent average number of feature/product advertised in every mailer run by each of these retailer but only on categories that tracked by MailerTrack (108 categories in

etal

totat)

Guardian was seen to be decreasing in its mailer promo in Grocery, Household and
Healthy & Beauty department since Q4-18
Watsons had increased its mailer promo in Grocery and Healthy & Beauty department in Q2-19

Average Mailer Features watsons guardiqn CARjNG @

2018 2019 2018 2019 2018 2019 2018 2019
Qi (a2 [ a3 [a4 a1 @ [a1 e |[a3[at|[a1[@|[a1[a|[a[at a1 [ [a1[ae|[a [at][al]aQ

Frequency of Mailer Monthly Monthly Monthly Monthly

No. of Mailer Issued 5|3|2|3|4|3 5|5|2|4|4|5 3|z|3|3|4|513|9|15|13|13|11

Average No. Of

Feature Per Mailer 382504500 557

Grocery

402 352 210183 49 79

860341485 480 s Bileo o o
el . e el
_sszsss 20032

Household

Health & Beauty

371478483 47 74

Lo

!;i'i Chilled & Frozen
1
Fresh
[
E Electrical
_ BB s B0
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z%'.;:::e b';/lt:\i!‘(ng rL?lf: f_o'erliIE: Zzglilts:lleingugier:/athergic(l)(gﬂ rpertzri?eortsi(iné.lerj_éLrlr?arzt(,)Lga:tsaiZ?r?nawor, CS Brothers, Pasaraya BIG, Family Mart & Constant Pharmacy lee fOF lee
Fruits & Vegetables promotion features registered a declined in both mediums whereas

categories like Cosmetic, Hair Conditioner and Hand & Body Lotion noted a growth of
15%-31% mailer features vs YAG

g Petrol Mart

| T

Jan-Jun 2018 | Jan-Jun 2019 Growth J Jan-Jun 2018 | Jan-Jun 2019 Growth I { [ Jan-Jun 2018 | Jan-Jun 2019 Growth
Total Mailer Features 42937 42102 -2% Total Newspaper Features 19811 17623 -11% Total In-Store Features 1264 1263 0%
Mailer Features By Categories Newspaper Features By Categories In-Store Features By Categories
o —— i, % T Ve ;2 - Confectonery TS 73 0%
~  Health Supplement }8:1‘693 0% o~ Fruits _ EY 2% ~ Snack Food -16%5 13%
n rownroos |, % = e IR 75 s . D Can R 172 2

. o

< Cosmetic 1480 31% | <« Milk Powder mo1035 -25% < Beer '4976 55%
n Personal Wash _ 113%13 -1% n Facial Care _78‘5076 -6% n Biscuit - ;f?,i 1%
o snockoon R 355, v oty aper TS o . cso o 1%
~ Biscuit | 1315 0% ~ Health Supplement -6§§4 -9% ~ Noodle '453 37%
© Milk Powder [ 155 2% © Seafood | L35 -8% w Liquid Milk [ 70 -21%
E Vegetables 183 -12% | o Personal Wash - 5;71 -8% o RTD Tea '333 36%
2 Confectionary | 155) -4% 2 Meat [ 29 -5% 2 Water [ 2) 2%
- shampoo R 35 2% = shampoo N 45 % = RTD Juice R 45 i
o Rice |, 5o -5% & Detergent -456114 -10% & Energy Drink -3%4 -30%

E— U )| e | e cooic B34
s Baby Diaper | 793° 12% p Biscuit [ 455 3% S Cultured Milk&Yogurt Drink [ 35 13%
= Meat _ 786% 3% 2 ail - 2168 3% o Asian Drink H645 -42%
© Sanitary Protection - 7233 0% S CsD -419528 -12% 2 TOpical AnalgeSic .- 1%2 69%
= Hair Conditioner -SggS 20% = Cosmetic [, 409 -8% ~ Medication [ £ 40%
2 Hand&Body Lotion -F‘Zgz 15% 2 Snack Food - %3;4 -11% * Ice Cream = %16 -19%
o Seafood - gg% 0% > Confectionary - 383 3% @ Cold Cereal . H 0%
< Detergent -675135 -9% Q Hair Conditioner '26%2 38% Q Air Freshener [ 13 -19%

Source: MailerTrack Jan-Jun 2019 vs 2018, Mailer, Newspaper & InStore Excluding Regional Data




R o e e b ot C5 Bcthr, Paarya 86 Frnly it & Contant Py
Top 3 suppliers (Nestle, Unilever and P&G) mailer features noted minimal growth while
their newspaper had declined by 7% to 16%

Total category range promotions noted to have tripled in TH-2019 although overall newspaper features for
Range discount declined

% Petrol Mart
| ——
—
)
Jan-Jun 2019 Growth Jan-Jun 2018 Jan-Jun 2019 Growth I . [ { Jan-Jun 2019 Growth
Total Mailer Features 42937 42102 2% Total Newspaper Features 19811 17623 -11% Total In-Store Features 1264 1263 0%
Mailer Ffatures By Suppliers Newspaper Features By Suppliers In-Store Features By Suppliers
o N 1
N Nestle | 1120 3% R Nestle s’ /1, -16% = Nestle uE 1%
5 Unil ] 2 i S Etika Beverage | 55
3 ilever 1373 1% R Unilever | 1 -10% R 9 8 8%
S PAGC e 152 0% 2 5 3 F&N Beverage | mmmm— 51 0%
5 | 2 PG L ™ 3 _ , =
A L'Oreal | — 557 -4% & All Suppliers (Range) e 415 292% é Heineken Malaysia [ 27 44%
R Unza |43, % ® Vinda [ %3 7% E Mondelez | —— 62 -40%
% Reckitt Benckiser | .. %55 5% L L'Oreal [ 731 5% ?2’ Mamee Double Decker . 35 3%
% Beiersdorf | 721 -18% g Etika Beverage | 553 7% % Carlsberg [ 25°/ 48%
io DKSH i 55 6% g Jasmine [ 2A° 38% ?2, GBA Corporation [ o437 5a%
§O Vinda [ 534 3% S Colgate Palmolive |95 14% % Coca-Cola Refreshment | —— 3 43%
éo Colgate Palmolive |2 7% S Lam Soon | A% 15% ?2’ Mars Food [ 34 62%
& F&N Beverage [ 204 -2% & Southern Lion [ 387 1% 2 PG 37 -27%
£ Etkad —ra £ g K -
< tika Beverage 7 2% 8 NTPM 2 17% & GS 39 8%
% Lam Soon [ 459 6% & F&N Beverage [ 50 21% % Yee Lee a3y -24%
io Mondelez [ io4 1% S Reckitt Benckiser |53 17% BN URC Snack Foods  [-8° 32%
S B
éo NTPM . 6 10% & Dutch Lady %50 27% & Socma Trading [l 5% -8%
) N Q
% Watsons [ 567 13% = Kimberly Clark [ 539 -3% % Power Root [’ 34 -35%
§° Fonterra ‘735 -13% & Coca-Cola Refreshment [’ 58 -23% & Arctic %9, 17%
5
= KAO | 4% -6% X Fonterra [ma'308 -34% By Dutch Lady |3 -35%
X Southern Lion [ 555 14% S Watsons [ 148° 33% N Delfi Marketing [ 34 47%
o :
= Kimberly Clark |- 5y -9% S Unza [R5, 17% S Nabati g% '8 200%

16 | www .Intrack.com.my




Source: MailerTrack — All Channels, excluding Regional promotion, Jan-Jun 2019 vs 2018
Note : Includes on newly tracked retailers — B.I.G, Cmart, Pantai Timor, CS Brothers, Pasaraya BIG, Family Mart & Constant Pharmacy

As compared vs YAG, Watsons, Tesco and Caring increased minimally on their

House Brand promotion
Guardian and Giant reduced the most on House Brand promotion

House Brand Contribution % by Retailer (M&N)

RS
Total o™ o

I | /0
Watsons o 130,

I
Econsave  pu— 109

| WA
I

Branded

House Brand Guardian 7%

AEON Big s %5,
Jan-Jun 2019 . 9
Giant Hyper -_1/" 4%
The Store = 220/0%
: 2y
49 P 20 490 30 A% 4%A4% e o
39%4% b0, 4%4%  39%4% o, "0 3%3% . W
? 3% ? 2%2%3/0 2% - MYdln -23/cz%
Caring = 11(;/"
172 3 456 7 8 91011121 2 3 4 5 6 °

AEON Well W 1%
2018 2019 €INess 1 0%

House Brand Mailer & Newspaper Contribution %

M Jan-Jun 2019 M Jan-Jun 2018




Source: MailerTrack — All Channels, excluding Regional promotion, Jan-Jun 2019 vs 2018

Basket price derived from the total direct match item from either mailer or newspaper. The basket is calculated from average promotion price which the products in the selection must advertised at least one time in every month

of Jan-Jun 2019 & 2018, If there are more than one promotion done, the average price will be used instead of the lowest

Total Average Basket Price had decreased
vs YAG

Frozen Food, Health Supplement, Baby Diaper, Oll
and Liquid Milk noted lower basket price vs YAG

RM 7695.46 RM 7531.25

Jan-Jun18 Jan-Jun19

(For Top 10 Matching SKUs for
the Top 30 categories)
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Basket Price Growth Rate for the Top 30 Categories & Top 10 Matched Features
Basket Price for the Top10 Matched Features

Rank Top 30 Categories Jan-Jun 19 vs 18

1 Frozen Food l:- -5%
2 Health Supplement _ -4%
3 Personal Wash [ | 1%
4 Rice | 0%
5 Milk Powder | -3%
6 Facial Care -1%
7  Baby Diaper -4%
8  Confectionary [ 1%
9  Biscuit [ 0%
10 Shampoo [ 0%
11 Snack Food D | 2%
12 Detergent [ 1%
13 CSD B 2%
14 Cosmetic l:- -3%
15 Oil B | 1%
16 Noodle -1%
17 Hair Conditioner -1%
18 Toothpaste 6%
19  Coffee Mix J -1%
20 Sanitary Protection l:- -3%
21 Health Food Drink P | 1%
22 Deodorant Ca -2%
23 Liquid Milk -4%
24 Dishwashing Agent l 2%
25 Beer D | 2%
26 Yellow Fat -3%
27 Body Fragrance -2%

28 Red Sauce -1%
29 Asian Drink 5%

30 Hand&Body Lotion . 4%




Contact Details
Intrack Market Services Sdn Bhd

Intrack Market Services Sdn Bhd (730339-D)
100.3.021, 129 Offices, Block J, Jaya One,
No 72A, Jalan Universiti,

46200 Petaling Jaya,

Selangor Darul Ehsan,

Malaysia.

Tel: 603-7491 0681
Fax: 603-7491 0682




